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Executive Summary

In June 2026, we hosted the Food Bank Volunteer Program Maturity Workshop, an interactive, data-driven health check session designed to evaluate
and benchmark volunteer lifecycle management across participating food banks.

Over the course of the hour-long workshop, leadership teams evaluated their operational workflows against a standardized maturity matrix consisting
of 8 core questions across 4 developmental stages: Culture Alignment, Infrastructure, Volunteer Self-Service (Control), and Diversity/Impact Visibility.

Participants self-assessed their programs on a progressive scale ranging from Stage 1 (Manual, administrative-heavy, and reactive) to Stage 4 (Fully
automated, self-service, and strategically integrated).

8 unique Food Banks took part and completed the majority of questions.

You can view a dashboard of the results: Available for a limited time



https://analytics.slido.com/share/WyJldTEiLCIzNDM5MDljMy04NzFlLTQ5Y2QtODBjYS1iMDBmNTZlNDZhMjgiLDYwLCIxIiwiMSIsIjEiLCIxIiwiMSIsIiIsImVuLVVTIl0#eyJhbGciOiJSUzI1NiIsInR5cCI6IkpXVCIsImtpZCI6ImZMQUI5Qm5yQ0NZcDlzNG5UR2hfdUNudFVqTGtfd2FTN0VSNXA0SFFDWVkifQ..cO99fDlpfrkG2WMDxs5vj_X3UazDtEcPdGAIeGYcYig12NDdozv5WNX7mgovY3-l6xB-4RctwKyXzDDLt77TSWr5zgSA_RVGFpZO0dytd7NdiaNgcoHGIkaWTun_S9FV_DVv1JlStrzVeSlAHbzdxjVXYRURQHrTJZ5fuHxti6QAj5nvVXdGzKlgkOE5es75IF6En3jNYtSMgZb_GbO-OZOyIbf4Ze6-1qlTR81inUI5CrGdZ2jwjGnvBpMoqs9OFpOfrLUXWUnCy6naw38A4BP2U2ztHuXY8U2KybMEhOZqtEAfG2OskpjLTnijzs0GEoTtAyLX0P69t30EWAQ7ag

Key Insights

1. The Funding Gap: Culture vs. Capital
e The Data: 88% have high leadership buy-in for digital tech, but only 43% have a dedicated software budget.

e The Bottleneck: Teams want to modernize but are forced to rely on fragmented, siloed tools that cause administrative fatigue.

e Modern Trend: High-performing non-profits are consolidating piecemeal apps into single, unified volunteer ecosystems.

2. The Logistics Trap: High Admin Burden
e The Data: 71% restrict volunteer self-service to basic shift cancellation only.
e The Bottleneck: Staff become manual bottlenecks—spending up to 40% of their week on routing shifts and credentials.
e Modern Trend: Shifting to "gig-economy” flexibility via mobile-first apps for autonomous shift claims and peer-to-peer swaps.

3. The Analytics Block: Data Rich, Insight Poor
e The Data: 83% collect data that is locked or non-reportable; only 17/% pull real-time, grant-ready metrics.
e The Bottleneck: Food banks collect information but can't easily prove real-time program value or ROI to institutional donors.
e Modern Trend: Transitioning to live, automated dashboards tracking localized impact and equity metrics instantly.
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Stage 1: Culture Alignment

Benchmark Questions: Modern Volunteering Trend:

e How integrated is volunteering into your organization's high-level leadership and risk frameworks? Non-profit governance is

e Does the organization allocate sufficient funds, time, and technology to support volunteering? shifting away from treating
software as a cost center,

transforming volunteer
operations into core strategic
infrastructure.

Cohort Standing:
A strong majority of leadership frameworks actively promote digital solutions, reducing cultural barriers

to optimization.

Leadership & Tech Support Framework

Digital/Active Culture

Manual oversight priority
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Stage 2: Infrastructure

Benchmark Questions: Modern Volunteering Trend:
e How efficient is the transition from ‘applied’ to ready to volunteer'? Top ecosystems are

e How do you ensure potential volunteers are suitably matched and legally compliant? consolidating separate
communication, check-in, and

database tools into a unified

Cohort Standing: platform to stop data loss.

Funding remains split across the board; software budgets are frequently separated from
staffing investments.

Infrastructure Allocation & Funding

Fully Funded Digital Stack

Dedicated Manager

Limited/Inconsistent
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Stage 3: Volunteer Self Service

Benchmark Questions: Modern Volunteering Trend:

e How efficiently does the system manage large-scale or multi-layered rostering needs? Programs are shifting toward

e How much control do volunteers have over managing their own schedules and personal data? "on-demand"” options, letting
volunteers swap shifts and

handle credentials on their

Cohort Standing: phones without admin delays.

Self-service limits create a reliance on coordinators, keeping the administrative burden
heavy across most programs.

Volunteer Communication and Control Options

Basic Web Portal (Cancel only)

Fully Self-Service Native App
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Stage 4: Diversity & Impact Visibility

Benchmark Questions: Modern Volunteering Trend:
e How visible is the diversity and inclusivity profile of your volunteer workforce? Grant funding is increasingly
e Canyou demonstrate the economic and social value of your workforce to the Board? tied to real-time equity metrics

and clear socio-economic value

reports generated directly by

Cohort Standing: the system.

Most platforms collect basic information but fall short of providing the structured reporting
needed for clear strategic insights.

Demographic Tracking & Reporting Options

Basic Tracking (Non-reportable)

Strategic/Grant Ready Reports

0 20 40 60 80 100
% Proportion of the group



Spotlight: Attending Organization®

Participant: Head of Volunteering, A large scale North American Food Bank

Experience: Native App Group: Basic Portal

Volunteer autonomy win
This person leads the cohort in volunteer control, offering mobile
tools that reduce front-line management tasks.

Reporting: Manual Yearly Group: Basic Tracking

Reporting opportunity
Strategic dashboard automation can help bring reporting in line with
their top-tier logistical framework.

*|ldenity of organization has been masked

R rosterfy

Strategic Action Plan

Next Step: Connect operational shift metrics
directly to live dashboard charts. This will turn
manual year-end reports into real-time tools
for board meetings and updates.

While the ‘organization’ does offer a level of
autonomy for the volunteer - the ‘Digital

Front Door’ is basic and doesn’t connect the
outcomes with the action - areview of how
impact is broadcasted could increase
engagement.




Spotlight: Attending Organization®

Participant: Head of Volunteering, A large scale North American Food Bank

Answered Questions:

Stage 1: Leadership & Culture: Volunteer records and risks are maintained digitally; leaders
actively promote a volunteering culture.
Stage 1: Allocation & Infrastructure: [No data provided in table]

Stage 2: Seamless Entry: World-class visibility (<48 hours) with real-time tracking of funnel
health and ‘drop-off’ points.
Stage 2: Screening: [No data provided in table]

Stage 3: Support Efficiency: Automated ‘Waitlisting’ and ‘Check-point’ scheduling: System
manages over-capacity and provides specific reporting for different zones.

Stage 3: Communication: Full ‘Self-Service’ Agency: Volunteers manage their entire lifecycle
via a mobile app, including applying, scheduling, checking in via QR codes, and tracking their
own training progress.

Stage 4: Share Impact: Basic data like age and gender are collected but are not reportable or
used for planning.

Stage 4: Reporting & ROI: Manual DEI and hour calculations are done once a year for the
annual report.

*|denity of organization has been masked

R rosterfy

Maturity Rating: 82/100

Diagnostic: You have an incredibly strong
logistical and operational foundation. With a
world-class onboarding pipeline (<48 hours)
and full mobile self-service capabilities (QR
codes, autonomous tracking), your volunteer
autonomy leads the cohort.

Your clear gap isin Reporting & Impact
Visibility, where you rely on manual, once-a-
year calculations for DEl and impact metrics.
Connecting your excellent shift data to real-
time dashboards is the clear next step.
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Cross-cohort benchmarking overview

Comprehensive cohort performance matrix. Vendor and external partner data are included to calculate the
baseline group averages.

Organization Culture Stage Infrastructure Volunteer Autonomy Reporting Clarity
Organization A Digital-First Fully-Funded App-Based Manual / Yearly
Organization B Digital-First Fragmented Tools Basic Portal Outcome-Led
Organization C Digital-First Fragmented Tools Basic Portal Outcome-Led
Organization D Digital-First Fully-Funded Restricted Access Manual / Yearly
Cohort Benchmark Reference 88% Digital 43% Funded Balanced 71% Basic Portal Volunteer Experience 83% Non-reportable

* |dentity of organization has been masked. This is a small cross section of data from the workshop
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Supporting Partner

e Market Leader: The leading cloud software provider dedicated to powering social impact across
the nonprofit and education sectors

e Purpose-Built Platform: Delivers integrated solutions across fundraising, financial management,
engagement, and analytics to drive measurable outcomes

e Ecosystem Advantage: A vibrant, curated, and growing partner ecosystem extends the platform
with specialised capabilities and expertise

e Customer Impact: Pre-integrated solutions reduce complexity, accelerate time to value, and
enable organisations to deepen engagement and scale impact

One platform. One ecosystem. Greater impact.

Visit www.blackbaud.com



http://www.blackbaud.com/

GROUP

Supporting Partner

North America’s leading strategic marketing partner to nonprofits for strategy, creative, media,
technology, data, and innovation.

e Food Bank Experts: Trusted partner to more than 75 food banks, with deep expertise in hunger
relief, donor engagement, volunteer activation, and revenue growth.

e Data-Driven Strategy: Combines audience insights, creative, technology, and analytics to help
organizations acquire, retain, and grow supporters more effectively.

e Integrated Growth Approach: Connects fundraising, branding, marketing, digital transformation,

and volunteer engagement, to unlock greater lifetime value from every constituent.

e Brand-Building Impact: Helps organizations transform awareness into advocacy by building
compelling brands that inspire belief, deepen emotional connection, and mobilize supporters to

take action.

Visit rkdgroup.com
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